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Product description 
The packaging of Crest Electronics’ audio/visual leads and 

connector accessories is designed to protect merchandise 

while in transport and on display, provide a window for product 

information, compliment the uniquely designed items within, 

and create a strong visual impact in a retail environment.

Design features
Packaging creates a strong family signature across the Crest 

range of over 60 products. Accessories are packaged in 3 core 

sizes (but are able to adapt to non standard sizes) and are 

predominantly displayed in the ‘hang-sell’ format.

Design features include:

•  a packaging concept that fits the diverse range of Crest’s 
audio/visual accessories

•  visual distinction between items articulated by the form of 
the packaging

•  use of a form that creates a strong ‘brand wall’ statement 
•  maximum use of space on typical slatwall display modules
•  maximum amount of product visible through packaging
•  product specifications clearly presented 
•  a high quality, multi-finished appearance
•  efficient use of commodity materials and simple packaging 

production techniques
•  use of hi-gloss, economical and  recyclable materials 
•  product security
•  ability to open and re-package items minimising waste. 

 

“Industrial Design is one of the essential ingredients in the mix to  
  ensure Crest’s professional image and quality is clearly  
  communicated and our products meet consumer needs.”  
    Richard Chen, Crest Electronics
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Product information
Materials PVC & PET 

Manufacturing Process Vacuum Formed shell with die cut openings

Applicable Standards  Not applicable

Price Point Not applicable  

Product Designer PROdesign Australia  

Product Manufacturer  Asian based manufacturer for Crest Electronics

Product Distributor Crest Electronics 

Product Owner Crest Electronics  

Summary of Issues and Outcomes
Crest Electronics had been supplying accessories to the home entertainment 

industry for 27 years, selecting and customising offshore product. To re-profile 

the company as the premium supplier of audio/visual accessories in Australia, 

Crest set out to produce a unique and targeted range of products. 

It was also observed that distinction in presentation could significantly influence 

sales. Contemporary packaging and the development of a strong in-store profile 

needed to parallel any new product development. Crest decided to review and 

re-design the packaging of their lead and connector ranges, with a focus on in 

store presentation. 

Industrial Design consultancy PROdesign had already delivered a successful 

packaging solution for the high end range of ‘X-Stream’ cables, so Crest once 

again commissioned PROdesign to deliver a versatile new mid range packaging 

solution. The philosophy of ‘product is King’ was adopted, acknowledging that 

consumers would respond strongly to a well presented, eye catching product 

that they can see and have confidence in.

The existing packaging strategy dealt with products individually. An expensive 

approach that also lacked visual unity. By streamlining the packaging logic, 

PROdesign devised a simple display system that was versatile, visually striking 

and easy to produce. 

The range was rationalised to 6 packs (3 sizes each with 2 different depths) with 

unique inserts. This proved to be considerably more flexible than the previous 

‘pack for each product’ approach.

Packaging also had to be easy to assemble. A clam-shell form (which remains 

open during assembly) proved to be adaptive and practical. This design 

enabled the product to be opened and repackaged as necessary 

(retaining its original packaging material) to increase 

convenience and minimise wastage.

The individual and in-store presentation 

of Crest leads and connectors has been 

instrumental in the continued and increasing 

success of this product line.
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Economic Impact Statement
The product categories and specifications of Audio/visual connectivity 

accessories (generally categorised under technical product) can sometimes 

confuse sales staff and customers. The new packaging design is significantly 

more user friendly and also breaks with the traditional look of square and boring 

packaging.

Since the introduction of the new range, Crest has enjoyed the following  

benefits:

•  Immediate growth in sales within the product category
•  Consumers are enticed to invest in higher value products
•  Retailers are better able to up-sell products
•  Products are easier to merchandise
•  Valuable retail space is used more efficiently
•  The product portfolio both domestically and Internationally has increased
•  The Crest brand and industry profile is stronger
•  Attention is re-focused on the established range of A/V accessories.

The positive experience of working with PROdesign has encouraged Crest 

to source other Queensland design related industries in order to retain a 

competitive design edge and achieve the best possible development time for 

new to market products.

Client Testimonial
“It is critical to ensure Crest products stand out from the crowd in this highly 

competitive retailing environment. The new packaging design increases visual 

impact, captures consumer attention and leads them to pick the product up for 

next level interaction.

When customers buy a new home entertainment system, they will want to 

maximise their home entertainment experience. This results in a growing 

demand for more professional quality leads & connectors. Our Platinum range 

meets that exact demand and when presented in our brand new packaging it 

virtually sells itself. 

Crest Electronics understands the competitiveness of the market. 

Industrial Design is one of the essential ingredients in the mix 

to ensure Crest’s professional image and quality is clearly 

communicated and our products meet consumer 

needs.”

Richard Chen, Senior Product Manager,  

Crest Electronics




